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YAWN is a sporadic communiqué which seeks to provide a critical look at our culture in all its
manifestations. We welcome responses from readers, especially observations of a critical nature. Be
forewarned that anything sent may be considered for inclusion in a future issue without specific prior
notification. It is our policy not to attribute work, unless the content benefits from such attribution. YAWN
is a collective, mostly anonymous, effort. Contributors receive a copy of the YAWN in which their work is
used. Monetary donations are requested fo help defray the costs of publication. Subscriptions are available
for $10 (cash or unused stamps) for 25 issues. Archive at http://yawn.detritus.net/.
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THIS GAN BE YOUR "BIG BREAK"

If you're a man who's ever said...

HURRY UP AND GET DRESSED,
BILL! WE’'RE GOING TO A GALLERY
&7 OPENING TONIGHT
WITH JIM AND
HELEN!

OH, GREAT!
ANOTHER DINGY ART
HAPPENING! WHAT

OUR SOCIAL BETTERS? THEY
PAY OUR BILLS!

SAY, JIM AND HELEN SURE

HAVE A NICE PLACE HERE! | PARL AR
WONDER WHERE THEY GET DEALERS NOW!

1 THE MONEY...

AR
Pl ndis:

e

LEVEL WITH ME, JIM!
HOW CAN YOU TWO
STOMACH THE ART
GAME? IT'S LIKE

DIFFERENCE?

WRONG, BILL! IT’S EASIER
THAN SELLING SAUSAGES!
YOU CAN'T SELL BAD SAU-
SAGES, BUT YOU CAN SELL
BAD ART! WITH ENOUGH

SELLING SAUSAGES,
ISN'T IT? ‘ HYPE, WHO CAN TELL THE

BILL WOKE UP JUST IN TIME, AND NOW

HE'S EVEN RICHER THAN | AM! SO STOP
HITTING THE SNOOZE ALARM! WAKE UP

s AND SMELL THE CAP-

PUCINO! ART REALLY

IS WHAT YOU CAN

b) GET AWAY WITH!

~—

NOT IF YOU HAVE THE
RIGHT ATTITUDE! THE
ART INDUSTRY HAS
NOTHING TO DO WITH ART! I'M
JUST MOVING PRODUCT!

' BUT ISN'T THAT
DISHONEST?

Just follow these basic tips to start you on your way

to BIG BUCKS as an ART DEALER!

e REPEAT TO YOURSELF: IT"S ONLY A COMMODITY!
IT'S ONLY A COMMODITY!

e IN THE SELLING OF ART, DON’T NEGLECT THE ART
OF SELLING!

¢ VOLUME! VOLUME! VOLUME!

e USE CREATIVE PRODUCT TIE-INS! JULIAN

SCHNABEL CONDOMS (ouch)! KAREN FINLAY YAMS!

SPECIAL GUARANTEE FOR POLITICALLY CORRECT ARTISTS: This in no way conflicts
with the ongoing art strike, if you really think about it.

Fuck off
Avantguardist!

For how much longer must the under-
ground tolerate your elite, nepotistic en-
clave, your sacred art object economy,
your white male liberal guilt complex,
your public school masonic fraternity,
your fish fetish, your shaved heads, your
artist anal craft professionalism, your
adolescent narcissism, your psycho-in-
guistic gobbledegook, your cottage in
Provence, your rabid careerism, your
bogus radicalism, your half-naked lov-
ers, your intellectual bankruptey, your art
school tutorials, your intoxicated brown
nosing, your catholic opera cult, your
international bourgeois tourism, your
water rituals, your meaningful silence,
your statefunded cynicism, your sado-
masochistic posturing, your inability to
comprehend film as anything other than
your archaic fine arts mysticism, your
fields of wheat, your church-based instal-
lation worship, your desperate search for
marginality, your corrupt non-industry,
your contempt for anyone outside of your
pathetic clique, your boring, lazy,
unwatchable films, your computer video
masturbation, your insatiable egomania.
It was you who consigned the under-
ground fo twenty years of drivel, we've
had enough so fuck off.

The Exploding Cinema

ALL COPYING AND REPRODUCTION OF YAWN S PERMITTED AND ENCOURAGED

2129



YAWN

March 19, 1991

Ne31

urn is what happens when you've been
B doing aproject for quite sometime. The
initial thrill has worn off long ago. The
intermediate stage, where things are getting big-
ger, you' re getting noticed, the number of people
who know of you is in the thousands, that’s
happenedtoo. Now it’ stothepoint whereyou are
sick of itall. Burniswhat youdo. Burnup, Burn
out, Burn off, Burn bright. Burn is a series of
strategies for dealing with success when you'd
really rather fail.

Success. Ambition is for yuppies. Careers
are impossible. But you've got an underground
career. Maybe you have a scrapbook of clip-
pings, or you've tried to ignore the mainstream
mediamentions. Y ouarefamous. Probably that’s
not what you set out to do, but it’s true. When
Newsweek or Interview or the Village Voicecalls
for aninterview, you are excited, but also cringe.
How badly will they messit up thistime?

Offering afinal interview before beginning a
mediablackout enforceable by death, acharacter
in Bruce Sterling’ snovel Islandsin the Net says,
“Weal so understand thefar moreinsidiousthreat
that you pose, with your armies of cameramen.
We don’t want your world. We don’t respect
your valuesand we don't careto betouched. We
are not atourist attraction—we are arevolution,
not azoo. Wewill not betamed or assimilated. By
your very nature, by your very presence, you
would force assimilation on us. That will not be
allowed.”

Some groups refuse to talk to mainstream
media. Articlessaying that agroupisnot talking
tothemediadon’t work to get messagesout. We
can’t control themedia, but we haveto find ways
to communicate with minimum distortion. De-

mand to have your press releases printed verba-
tim. Speak only under the condition that your
address will be printed. Burn the press.

It'stoo much work. Sending zinesto stores,
going on tours, trying to line up gallery shows.
All thiswork, and little appreciation. Figure out
what parts you don’t like doing, and decide if
they're really necessary to your project. You
don’t really owe anyone anything. Burn your
subscription list.

Y ou’ vedecidedtoquit completely . Don’ tthe
reasonsyou started inthefirst placetill exist? If
your project has unleashed demons, Burn this
project, but start another to put them to rest.
You're too valuable to leave us without your
voice.

If your projectisgeneral, makeit specialized.
If too many peopleareinterested, Burnitdown so
only specifically interested people stay.

If you hate being aone-person mailroom, get
a distributor, or even a publisher. You'll have
new headachesto deal with. Or hireshitworkers.
Raise the cover price to pay them. Nobody
appreciatesthelow priceyou charge. Selling out
is not a dirty word. The people who buy your
product are just consumers. Y ou are not single-
handedly destroying Capitalism. Y ou deserveto
make a profit. Burn headaches.

In notesto Big Black’ s Songs About Fucking
Steve Albini writes, “Hey, breaking upisanidea
that has occurred to far too few groups. Some-
times to the wrong ones.” Once again, if your
project istoo generic, Burnit. Burn mediocrity.

Everyonewho’ snow doing something should
quit for a while and let other people have a
chance. The same people adways tak in class.
Art Strike, any one? Or maybe all men should

shut up for a decade or so. Burn loudmouths.

Figure out when the last time you enjoyed
your project was. Maybeseveral yearsago. Scale
your project back to that point. If you feel you
have a commitment to your current level of in-
volvement, try theoldlevel just asan experiment.
Get back to your roots. Prune. Burn back.

Does this take too much time? Do a project
you candoinaday, inan hour, inaminute. Flash
Burn.

If you're still enjoying your self, don’t make
these mistakes. Too many people have done a
good issue of a zine by themselves but want
contributors. People have a band and want a
recording contract. What ever happened to just
having fun, not a career? Soon enough, you'll
have nostalgia for today. Burn ambition.

Don’t Burn out. Just say no to overcommit-
ment. Stay at areasonablelevel of involvement.
Don't have acrisis. Don’t keep doing the same
thing until you get bored; change it to maintain
your interest. Be unpredictable. Don't be a
mediaslut or amediaslave. Do something new.

What thefuck do | know? Don'tlistentome.
Who died and made me queen? 1’m no expert.
I’m just laying out some strategies | want to try,
away to keep going, away to not be a casualty.
| want to keep doing this for along time. The
world is always ending soon, but they keep put-
ting it off. | don't want to go back to nothing,
which iswhat | had before. Find away to avoid
complacency, redundancy, monotony. Find a
way to keep it fresh. Find my sense of humor
again. Find my sense of fun again. Regain my
enthusiasm. To Burn: thisworks for me.

BurnisaBurn. Burn has no distribution, no
commitment, no issues, no pride, no address, no
contributors, no poetry, no poalitics, no music, no
sex, no humor, no collage, no art, no comics, no
ads, no rates, no respect, no stickers, no gim-
micks, no letters, no gossip, no interviews, no
reviews, notypos, nologo, nodesign, nocomput-
ers, no editors, no type, no pages. [ANON.
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